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CLIENT SOCIAL MEDIA
DASHBAORDS

Continuous tracking Analyze audience Understand the
spreadsheet of social perceptions of client's social media
media posts content being presence.
performances analyzed published.

weekly and to-date



DASHBOARD EXAMPLE

Post Performance TD

Social Media Platform

Blue Ribbon Facebok 8710 | 6773

5

M

Village Grill Facebook 7,014
Facebook Total
Ble Ribon nstagram T o | o
Instagram Total 0 | 267 | 0 | 0 0 | 0
SOCIAL TOTAL 236 267 0 108 487 17,585 13,787 279

Social Media Platform m Link Clicks [Comments | Engaged Users

Village Grill Facebook -

Facebook Total

Shares

Blue Ribbon Instagram
Village Grill Instagram

Instagram Total “
0

SOCIAL TOTAL 0 0



CLIENT ONLINE
MEDIA AUDITS

Unpack what clients are doing well and
what they need to work on to reach
more people and increase business.

e Online reputation analysis
e Social media strategy
e SEO audit and strategy



MCPHERSON'S 65TH
ANNIVERSARY
CAMPAIGN

e Boosted posts
e Spike in page followers and likes

McPherson Pacebook Followers Facebook Page Likes During Anniversary Campaign

During Anniversary Campaign
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ANIMAL HOSPITAL
OF MEBANE

23K 1.4K

Post People Engaged users
Impressions reached throughout
throughout the throughout the semseter

semester the semester



THE IMPACT

Facebook Likes Over Time

Facebook Impressions and Reach
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ELON WELLNESS &
RESIDENCE LIFE

Developing the brand identity of Elon
Wells and Residence Life

e Focus group
o Website usage
e Continuation of Humans of Elon



BLUE RIBBON AUDIT

I Daily Viral Reach ~—— Daily Organic Reach
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VILLAGE GRILL AUDIT
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